HAKEBOEBEICET S
SHR&HERXTOHEEIL

<tllImiaKEERIBICET SERSIEEMZ 7 A 1 BICH{T>
BRAEE IKEH (B 58-5111+75-3111 %)

RKREIX. FIEEDHMETHZ . BELREICET ZEBITEERNIC
FrEE (XTcldfEmE) DaBELBVET,

CDE., THXETELHEZHEICT D HDOEMEES. 7THTEDLS
ITLET, ThicHL, RKEEERIE THHRETESHN & TFEE
(El3fERE) HaETSHD ] ODRHHE

BEBVET,
P wizseir

faKEE LIS, BRICHDEKE (—RHOITIERE EENDE) HE5DIKL
TRIFTONIHKES LU INICERT 5HKHAE (BO%GE) DI ETY,

P cEEmaExs (HER)

ERER
v

WE/NIVT KEA—R—
\ /(Emﬁ)
l#l

N

= fakKBE

i ImERE*
[ ERRrn Rk
/’ 7
5 R 1EKiRE T
bavi g

[ﬁ?ﬁ%‘ﬂ)ﬁﬁf? (7k559‘ E= ’élﬁ()]

(1) e & (2]

Q =i FEE (FriFEEE) al
L. ERERDLS 1 mEEE TOEHICOVTIE, HTHEMICEIETZIE
(BRI 5 1 MIZEDSERICIEKIEN D BB, IEKEET)

O FEE (FridEmRE) &l
% KEA—R— (BKER) OHEE, HTHISLET,

P oomETe. mHZELEVES

(1) ¥KEBLEEMG EOTIHEREINTWVSIGE

(2) EEICIEL. tEH. BEGEICKENDDHE

(3) EAELGLEEIB=EDHE. BREITEEMBICL25E
(4) RRRGEENLET. BREALLEDEHE

(5) HKEDEHLICHL. BYKDOHDSEERIIFAELTWVWSHE

ONEHE T, MHZIETHHESTH.
EE (FRERE) BEELIEH

(1) BEOHIFEEZREGEDN HBHBEDHES LUERICET 5ER

(2) B 5RBER (I27U— b BEGLE) Ti3Eha=x (BAG. 1t
24)VxE) DEIBICET2ER

(3) A=B2—Ky 7 AOXMER &L

S nE4e Bb‘b public relations
akuragawa

—LERELSHDb-

%2 CONTENTS

02

03

04

06
07
08
09
10
12
15
16

HRKEBOERBICET SER
EEXS DL
MEZE TBEREZESMBN
ZREAAMHEPR
BEZRS. B BB
ERERE
AR IV 2 THEREN
FHEMEE
I MBBDRERERNE
YU S3E(E No42
1@%73“4 N

THROAIE
XEETL5HD
M HAIET F/NAH—
ERETATEN

M

wE M

RSB EEFIRY
AT R

E%ﬁti\ 4813 H. W5l

. RES R4

“%%ﬁ U‘L"B(DTTO
ZOEYIFE. BXCE>TF

HDBEER LTIcE & AT RED

BNRBORZENFZBEL

cEVWDSHEICEEH

SRl

RS ZHITET, Flck!) Ak
BRZETHN2REDEIT, &
B EN>TWE LT

S RNBOAQ L #E

ON=)|
(5]
( %]
Q)

35,687 A
17,748 A (— 55)
17,939 A (— 40)
13,566 % (— 23)
() ExaiAER
BiEAQ
SM7E5R81BRE

(— 95)

S<Bhth 2025.6.1 @)



